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By participating in medication reviews, pharmacy customers hope to reduce risks or problems with their medication and gain a better understanding of their
medication, which is the very purpose of a medication review. Although a comprehensive survey was aimed for, in some cases it was not possible to approach
customers (e.g. customers in distress). The survey is currently being carried out in 2 other pharmacies in order to broaden and generalise our findings.
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Understanding customers’ expectations of community pharmacist-led
medication reviews is crucial to effectively tailor the service to their needs and
consequently achieve greater uptake.

Background

This project is funded by the Förderinitiative Pharmazeutische Betreuung e.V.

Methods

• 6-week study period in March and April 2024
• All customers (≥ 18 years) were invited during their visit in a German community pharmacy
• The pilot-tested questionnaire:

o was self-administered (using a tablet),
o was multilingual (German / English / Russian / Turkish),
o included sociodemographic data and customers’ expectations of medication reviews,
o was completed in 5-10 min.

• Participants were asked to rate on a 3-point Likert scale how important it is to achieve certain
benefits as a result of medication reviews.

• Frequencies were analysed and a mean score for each benefit was calculated (weighing not
important = 0, important = 1, very important = 2).

• Correlations between certain socio-demographic characteristics and the rating of benefits as
'very important' were examined using the Pearson chi-squared test.

The aim was to obtain an assessment of the expected benefits of medication
reviews by analysing the entire customer base of a community pharmacy,
regardless of whether the customer were eligible for this service or not.

Figure 2: : Percentages of participants (n = 673) rating the benefits of medication reviews as “not important” (orange), “important” (grey) and
“very important” (turquoise). Mean score was calculated by weighing “not important” = 0, “important” = 1 and “very important” = 2.

Main anticipated benefits were

“better knowledge of their medications,” 

“fewer problems with their medications” and 

“fewer side effects”. 
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motivation 1Better knowledge of their medications

Fewer medications

Simplified medication regime

Better adherence

Better administration skills of medications

Fewer problems with medications (e.g. interactions)

Additional lifestyle recommendations

Improved communication / coordination between 
community pharmacists and physicians

Complete and up-to-date medication plan

Fewer side-effects
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15% 40% 45%

21% 47% 32%

18% 50% 32%
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673 customers

participated and completed the 

questionnaire

daily 59.0% 

(median; IQR: 11.8%) 

were approached

Only 22.1% (149/673)

have known the service previous 

to the survey.

63.4 %  female

57 years (median; IQR: 25)

59.3% using 1-4 chronic medications

1912 of 3993 customers 

were invited to participate

Figure 1: Diagram showing flow of customers approached and surveyed.
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Objective

Results

Conclusion

A significant correlation between some socio-

demographic characteristics and rating the 

benefit as 'very important' or not is shown.

• Taking ≥ 5 medications (p = 0.024)

• Aged ≥ 65 years (p < 0.001)

• Being female (p = 0.094)

• Knowledge of the service (p = 0.033)

*p-value calculated by Pearson chi-squared test


